@ createlT Migration - SEO checklist

1. Conduct a comprehensive website audit:

Analyze your current website's performance, including traffic, rankings, and backlinks.

Identify areas of improvement and potential issues that need to be addressed during the migration process.

2. Set up proper tracking and analytics:

Install tracking codes, such as Google Analytics and Google Search Console, on your new website.

Ensure that all necessary tracking features are correctly implemented and functioning.

3. Create a backup of your existing website:

Make a complete backup of your current website, including all files, databases, and content.

Store the backup in a secure location to ensure data preservation.

4, Keyword research and mapping:

Perform keyword research to identify relevant keywords and phrases for your new website.

Map the keywords to specific pages on your new website to maintain keyword targeting and SEO value.

5. Create a 301 redirect plan:

Identify the URLs that will change during the migration process.

Develop a comprehensive 301 redirect plan to ensure that all old URLs are properly redirected to their new
counterparts.

Implement the 301 redirects on the new website to preserve search engine rankings and organic traffic.

6. Optimize on-page elements:

Review and optimize on-page elements, such as meta tags, titles, headers, and image alt tags.

Ensure that all relevant keywords are appropriately incorporated into these elements.

7. Check website structure and navigation:

Evaluate the website structure and navigation to ensure it is user-friendly and search engine-friendly.

Make any necessary improvements to enhance the overall user experience and search engine crawlability.
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8. Verify mobile-friendliness and responsiveness:

Test the new website across various devices to confirm that it is mobile-friendly and responsive.
Optimize the website's design and layout for different screen sizes to provide a seamless experience for
mobile users.

9. Ensure fast page loading speed:
Optimize your website's performance by compressing images, minifying CSS and JavaScript files,
and leveraging browser caching.
Test the website's page loading speed using tools like Google PageSpeed Insights and make necessary

optimizations.

10. Update internal and external links:

Audit and update internal links to ensure they point to the correct pages on the new website.

Update any external links pointing to your website to reflect the new URLs.

11. Update XML sitemap and robots.txt:

Generate a new XML sitemap for your new website and submit it to search engines.

Review and update the robots.txt file to ensure search engine bots can crawl and index your new website
correctly.
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